
Foster Family Foundation website 
for the namesake Miami Dolphins 
running back, and worked with real-
ity TV star Lauren Conrad to build 
her apparel site, Paper Crown, 
and update her nonprofit fair trade 
online shop called Little Market.

Huberman, who formed and 
sold three e-commerce sites before 
starting Hawke, said that experience 
distinguishes his business from the 
competition.

Todd Jacobs, a celebrity 
endorsements partner at Beverly 
Hill-based WME IMG, has referred 
multiple brands, agencies, and 

celebrities to Huberman because 
he understands the digital market-
ing world better than most, Jacobs 
wrote in an email.  

“His team is highly skilled in 
the digital landscape, fast, and 
great about (follow-up) with clients 
to ensure they feel like they are 
achieving maximum value,” Jacobs 
wrote.

Hawke’s celebrity clients are just 
10 percent of the company’s busi-
ness, though, said Huberman. The 
firm has worked with a diverse roster 
from Evite to Bally Total Fitness.

– Hayley Fox

United Service Workers West and 
commercial building owners. 

The Green Janitor Education 
Program, which launched in March 
of last year, is designed to help 
building owners save money, ener-
gy, and water by teaching employ-
ees to turn off lights, unplug appli-
ances, properly sort recycling, and 
use eco-friendly cleaning chemicals.

The initiative involves 30 hours 
of training and can count toward a 
building’s Leadership in Energy and 

Kennedy Wilson broker 
Justin Weiss, 35, began 
hosting his No Networking 
Allowed Young Downtown 
Party in 2008 for friends 
working in the area who 
were bored of networking 
events that felt like job 
interviews. His parties 
had just one rule: “We’re 
not going to talk business.” The 
semi-regular events now attract 
hundreds and are hosted by Weiss 
and fellow downtown boosters 
Mitch Carricart, Paul Vizcaino, and 
Nicolo Rusconi, who call them-
selves LaunchDTLA. 

The latest installment, last month 
at the 71 Above restaurant atop the 
U.S. Bank Tower, hosted 600 revelers 
drinking wine, beer, and cocktails 
while ogling L.A.’s twinkly skyline 
from the 71st floor. 
Choosing a striking 
location at a restaurant 
still in soft-opening 
mode was intentional.

“We only do the 
best that downtown 
has to offer,” Weiss 
said. “Our guests are the first to step 
foot in the establishment.”

Over the years, the parties 
have ushered in the openings of 
downtown hot spots such 
as the JW Marriott/Ritz 
Carlton, Perch, and the 
now-defunct Doheny – 
with the venues paying 
all costs in return for ex-
posure to the trendsetting 
crowd. 

Guests must be 
invited personally but vel-
vet-rope exclusivity is not 
the goal. Weiss welcomes 
guests from all types of 
downtown business sec-
tors, spanning politics, finance, law, 
hospitality, and entertainment. 

Although he is still scoping out 
sites for the next party, perhaps in 
the Arts District, Weiss knows one 
thing for sure: The bash will be on a 
Thursday night. 

“People will let lose after work,” 
he said. “And even if they have too 
many drinks than they should on a 
school night, it’s no big deal, because 
Friday is the next day.”

On Run
There he goes again. 
Bryce Maddock, 

chief executive of Santa 
Monica customer service 
startup TaskUs, was 
gearing up to compete 
in a half Ironman in 
Mooloolaba, Australia, on 
Sept. 4. It would be his 

ninth half Ironman (he’s completed 
one full one) in locations as far flung 
as Panama; Canada; China; and the 
Philippines, where he competed last 
year. 

“This morning I started with a 
two-hour swim in the ocean,” Mad-
dock said last week, adding that he 
awakes each day at 5 a.m. “It’s just 
the greatest way to start the day. 
Now, I show up in the office and I’ve 
got my complete attention on the 

day.”
Competing in triath-

lons is the perfect way to 
balance the intellectual 
demands of building a 
fast-growing company, 
he said.

“The intensity of 
working at a rapidly growing busi-
ness as a CEO can only be balanced 
by something of equal intensity,” 
Maddock said. “For some people 

that’s their golf game, 
for others maybe that’s a 
passion of food or wine 
or reading. For me it hap-
pens to be the triathlon.”

Ironman triathlons 
consist of a 2.4-mile 
open-water swim, a 
112-mile bicycle ride and 
a 26.2-mile marathon 
run. The first full Ironman 
Maddock competed in 

was in Coeur D’Alene, 
Idaho, in 100-degree-

plus heat.
“It was the hardest thing I had 

done in my life,” he said, noting the 
marathon portion of the event was 
particularly difficult. Still, he said he 
made friends with other competitors, 
which is one of his favorite parts of 
competing in Ironmans.

“It’s a really type-A driven orga-
nization of athletes,” he said. “From 
a business perspective, it has been 
really fantastic to have this network.”

Events Connect Downtown
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From Jessica Alba’s Honest 
Co. to Beats by Dre headphones, 
celebrity-backed businesses have 
exploded in popularity.

Capitalizing on this niche is 
Hawke Media, a Santa Monica dig-
ital marketing firm that helps stars 
spread the word about their business 
ventures.

While celebrities have the dis-
tinct market advantage of a built-in 
fan base, the product needs to be 
able to stand on its own, said Erik 
Huberman, Hawke’s founder 
and chief executive. The company 
launched more than two years ago 
and has grown to 60 employees.

“We try to create a brand that 
is separate and can rise above the 
celebrity. Beats didn’t stop at just 
the fan base of Dr. Dre,” said Huber-
man, 29, referring to rapper and 
music producer Andre Young. 

Although a celebrity face can 
help push a product to market, he 
said, the firm first finds an under-
served field and tries to create the 
right product to fill it. Earlier this 
month, Hawke launched MVP, an 
e-commerce site for retired baseball 
slugger Mo Vaughn’s line of big 
and tall clothing. 

Hawke also built the Arian 

Marketer Helps 
Stars Tap Shine
Hawke Media carves niche
by helping celebs launch
their business ventures. 

An L.A. program that trains cus-
todial staff to keep office buildings 
as environmentally friendly as pos-
sible has expanded throughout the 
state. And it could hit the rest of the 
country soon.

“People are calling from all over 
the country wanting to know how 
to implement the program,” said 
Dominique Hargreaves, executive 
director of the U.S. Green Building 
Council’s L.A. chapter, a nonprofit 
environmental organization that 
spearheaded the program with the 
Building Skills Partnership, a 
collaboration between the Service 
Employees International Union – 

Program Pushes
Green Guidance
Nonprofit teaches custodians
practices that translate into 
lower-cost maintenance.

Environmental Design certification. 
It is funded by a grant from Califor-
nia’s Employment Training Panel, 
a government agency that provides 
job-skills training for employees. 
More than 600 janitors have gradu-
ated from the program in Los Ange-
les County so far.

“All of the things that make a 
difference at your house can, when 
you magnify them to an eight- to 
20-story building, increase savings,” 
said Hargreaves. 

The program is launching in 
Orange County, San Diego, and San 
Francisco. The Green Building Coun-
cil is also in talks to bring it to New 
York and Chicago, said Hargreaves.

Movie studios have been some 
of the program’s early adopters, and 
Sony Pictures Entertainment’s 
Culver City studio’s 60 participating 
custodians represented the largest 
class so far.

– Caroline Anderson

Enrolled: Participants in Green
Janitor Education Program.

Maddock

RINGO H.W. CHIU/LABJ

Star Power: Erik Huberman at Santa Monica’s Hawke Media.

Staff reporters Daina Beth Solomon and Garrett Reim contributed to this  
column. Page 3 is compiled by Editor Jonathan Diamond. He can be reached 
at jdiamond@labusinessjournal.com.
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