The first step in perfecting the art of Twitter is to make sure to share the most topical and genuinely
informative tweets. Maybe that's you already, and the feedback is great. But are you really
enhancing your reputation with the target audience? Are your competitors tweeting even better?
Twitter isn't a private bubble, it's a fish bowl. We're on display, so we need to know how we're
doing.
There are plenty of analytics tools to gauge the value of social media efforts, but with so many
options finding the best one for your brand is daunting. What's the set industry standard for
success? There isn't one. We're on our own in judging key measurements like engagement rate.
We're both the product and test laboratory.
OWC advocates the following tactics, which we work hard to apply to our own Twitter account,
@owcpr.
•

Get comfortable with numbers. Tweeting just 10-12 times each week can be
outreach enough, but the effort isn't worthwhile if nobody communicates back to your
brand. Twitter Analytics is a free tool that offers basic tracking to start measuring your
audience. It tells you what you're doing well and instantly identifies the duds.

•

Know the facts. Engagement rate is the metric that matters to social media managers
and enthusiasts alike. While some analysts argue for a benchmark of 1-3 percent
engagement rate per post, the reality is that there is no industry standard. Competing tools
use entirely different formulas to calculate rates, which makes comparisons difficult. The
simple fact is: we want engagement. If we're not getting it, something needs to change.

•

Take charge. With no set standards, the right tool for the right objective is up to us.
Taking on the challenge is the first step towards finding the right metrics for your brand.
Research the analytics tools - each has its benefits and quirks. At OWC we use Simply
Measured for a more detailed look at engagement. We're also trying out Sprout Social, a
lower-cost alternative that uses mainly replies, likes, mentions, re-tweets, detail expands
and hashtag clicks to come up with a basic engagement rate.

•

Play smart. Keywords are social media gold. You can use them again and again. Which
keywords get a reaction from your audience? Analytics will tell you. Monitor industry
insiders and experts and compare your performance to theirs. Copy their success. You
already know that tweets with a link and a visual element outperform all other tweets. As
you weave in pictures, videos and animated GIFs, check the engagement rate. Do more of
what works. Do less of what doesn't. Always do something.

Social media for organizations is about connecting, defining and analyzing how your brand
presents itself. We want to grow and engage. We want more followers, more responses, more
recognition, more action. Tweets should be the sharpest tool in your daily communications kit.
Finding the right analytics program - and using it - will sharpen your Twitter approach to a fine
edge.
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UPCOMING SPEAKING ENGAGEMENTS
OWC's CEO and Founder Tracy Williams will speak
at the 2017 Emerging Manager Forum and CTA
Expo in New York City on April 27th. The CTA Expo
and Emerging Manager Forum conferences were
started in 2008 to help professional investors,
allocators, capital raisers, institutions and RIAs meet
and identify new and emerging talent in the hedge
fund, CTA, FX and alternative management space to
promote alternative investments.
Williams was invited to attend the 2017 Fortune
Brainstorm TECH in Aspen, Colorado in July. The
annual by-invitation-only summer retreat helps leaders of Fortune 500 companies, top emerging
entrepreneurs of the tech world and investors stay ahead of fast-breaking trends.

